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We express our heartfelt condolences to all the victims of the Great East Japan Earthquake.
The Broadmedia Group will do our utmost to support a quick recovery of the affected

Strength

Broadmedia Business Model

Among content distributors with proprietary technology
platforms in the industry, we are the only one with both the

ability to procure content and the technology to offer stable,
high quality content delivery. It is this rare combination that
sets our company apart from the rest.

Overview of the Broadmedia Group’s Business Model

Partners

Content-related

Major Hollywood
Studios

TV Stations
Content Holders

Game Publishers

Network-related

Telcos

Network Equipment
Manufacturers

Electronics Manufacturers

Technology Licensors

Broadmedia Group

Al
\
Broadmedia B2C

Content

HOLLYWOOD CHANNEL INC.
Renaissance Academy Corporation
Nihon Eiga Satellite Broadcasting Corporation

Broadcast

Fishing Vision Co., Ltd.
Studio

Broadmedia Studios Corporation

Network Sales B2B

Technology

CDN Solutions K.K.
Digital Cinema Club, Inc.

Top Interview

We will engage in medium- to long-term initiatives
in fields in which we have an advantage.
Taro Hashimoto, CEO

01 Can you talk about the current business
environment?

A) The business environment for the year ended March
2011 was favorable on the whole. However, we finished
the fiscal year in a state of confusion due to the
earthquake which occurred in March. The Japanese
economy is being put to the test by this earthquake, and
both the public and private sectors must work together to
realize a recovery along with structural reforms. Although
what one company can single-handedly do is limited, |
think that as a company operating in Japan, we are now
in an age in which we need to make efforts by anticipating
changes in the economic structure and the business
environment that occur once every 50 years.

Our foremost concern regarding changes in the
business environment is a sharp decline and long-term
slowdown in domestic consumer spending, which,
although without growth, had been stable. We will
reconsider without delay what we will do and what we will
not do assuming sluggish consumer spending.

Q 2 Can you talk about the Company’s
performance which far surpassed the performance
forecast at the beginning of the period?

A) Regarding the performance forecast at the beginning
of the period, we expected operating profit to fall below
that of the previous year’s due to prior expenditures
relating to new businesses such as “T’'s TV.” Actually,
thanks to strong performances by existing businesses
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such as network sales and film distribution, we posted a
profit in all five segments. As a result, we were able to
absorb the prior expenditures for new businesses and
post an operating profit that was about twice the initial
forecast.

03 Please tell us about the challenges and
purpose of the new businesses.

A) We started two new businesses, “T’s TV” and “Digital
Cinema,” amid steady performance by existing
businesses. A major challenge is how to smoothly operate
these businesses in the future while maintaining a certain
level of performance in a rapidly changing operating
environment.

If we did not engage in the new businesses, our profit
for the year ended March 2011 would have increased
more. However, we did not choose to do that because it
would be difficult for us to survive and realize substantial
growth given our current business scale unless we open
up opportunities for our future through new businesses.
The purpose of undertaking new businesses is to realize
medium- to long-term growth.

Although it is important to make operational
improvements and increase sales and profit for existing
businesses, our business scale is too small for adopting
the strategy of concentrating management resources in
only those initiatives and securing some degree of
advantage over other companies. In other words, there is
no future for us in being similar to other companies and
having the same quality as other companies. We are
engaging in medium- to long-term initiatives in the field of
content distribution in which we have an advantage, rather
than in fields in which we do not boast originality, in an
attempt to pursue future gain even at the cost of current
profit to some extent. The two new businesses which have
already commenced, “T’s TV” and “Digital Cinema,” appear
to be businesses of different fields, namely television and

movie theaters. However, actually, both are content
distribution business created from the same strategy.

In addition to these two businesses, “Fishing Vision” will
start BS digital broadcast in March of next year. Although
Fishing Vision is currently available in about 3.5 million
households, BS digital broadcast is a market that exceeds
30 million households. Even though huge costs would be
required to launch this broadcast, we believe that entering
a market with a potential viewing audience of nearly 10
times the current market while further developing highly
original content would be an extremely huge opportunity
that offers a promising future from a medium- to long-term
viewpoint.

Needless to say, if we forgo current profit too much, we
would not earn the trust of our shareholders and

stakeholders no matter what strategy we adopt. We
therefore will continue working to focus on the balance
between the two.

04 Please tell us the reason why you are
seriously focusing on technology services.

A) Since our “technology” segment does not account for
a large share of revenue and profit, most people think we
are mainly a content business company. Although that
view may be correct in one sense, | myself hesitate to
declare that we are a content company. That is because
we are a content and content distribution company and |
believe that our strategy is to engage in both businesses.
This philosophy is the origin of the coined word
“Broadmedia.” There are not many content companies in
the world that have original distribution technology.
Companies usually engage in either content or
distribution, but not both. We, on the other hand, believe
that engaging in the content business as well as the
distribution business (distribution technology and
distribution capability) would be a deciding factor in our
aim to grow and give us a competitive advantage.

“T's TV” is a good example. This business is a content
service as “T's TV Rental Video” and at the same time a
technology service called “T’'s TV Cloud.” This point will
gradually become clear as we offer “T's TV Cloud” to
various outside partners in the future. Also, at present,
people may think that as a video-on-demand service
offered on the hardware of television, “T’s TV Rental Video”
is not so different from the services provided by other
companies. However, as a result of the linkage with
smartphones, an initiative for which we are currently
making preparations, and other initiatives, the technological
advantage of this service will become clear. Streaming
rendered images in real time on any device will give us an
advantage in cloud technology.

Top Interview

Meanwhile, our digital cinema business is gradually
taking shape. This is the result of our strong determination
to expand deployment of distribution technology to movie
theaters. The film distribution business we started about
four years ago is based on our outlook that the entire
motion picture business will eventually convert to digital
and broadband systems. We entered this business in
anticipation of such an age. In that sense, we can say that
we realized the digital cinema business as a result of
distribution technology, the cost of equipment, and the
like catching up with our plan which we have nurtured for
about four years. | hope that in the future we will fully
make use of the strength as a group also engaging in film
distribution as an existing business.

05 Please give a message to the shareholders.

A) The Company recognizes the return of earnings to its
shareholders as an important management challenge.

The Company has paid no dividend since the year
ended March 2009. During this period, we have worked
to strengthen our financial standing and to change our
business structure. As a result, this year we posted a
profit for the second consecutive year.

Based on such results, and considering investment in
new businesses in the future, internal reserves, etc., we
will pay a year-end dividend of 1.50 yen per share for the
year ended March 2011. In addition, we plan to pay an
annual dividend of 3 yen per share for the year ending
March 2012.

| sincerely ask our shareholders for their continued
patronage in the future.
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We are now in an age in which we need to make efforts by anticipating changes that occur once every 50 years.
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M Business and Service

W Revenue

M Overview of Operations

@®Mobile service

- “Hollywood Channel”
- Others

@Education service

@®Home Entertainment
- Video streaming service for television
“T’s TV Rental Video”

@®Video service

- Video streaming service for PC - Renaissance High School

“Club iT Arena” @®Others
@CS broadcast member service - “National Geographic”
- “Club iT” - “Minna-Fitness”

B Composition Ratio of Revenue

,.3%

Revenue increased 5.9% compared
to the previous year to 2,411 million
yen due to factors such as the inclu-
sion of Renaissance Academy Corpo-
ration, which became a consolidated
subsidiary from the middle of the pre-
vious year, in the Company’s consoli-
dated financial statements from the
beginning of the year and the sub-
stantial growth of Renaissance Acad-
emy’s revenue.

Operating profit was down 5.3%
compared to the previous year to 418
million yen owing to prior expenditures
for “T's TV Rental Video”, a video
streaming service for television, in
spite of an improvement in income
from the video streaming service for
PC and increase in income from Re-
naissance Academy Corporation.

M Business and Service

M Overview of Operations

@®Fishing channel
- “Fishing Vision”

B Composition Ratio of Revenue

18.4%

DAL . e
) million yen YOY
B Revenue Trend (Unit: milions of yen)
Yearenea Mach 200 [ 2568
B Revenue

2 5 ; 1 up 9.8%

y million yen YOY

B Revenue Trend (Unit: milions of yen)
Year ended March 2009 2,126

Revenue rose 9.8% compared to
the previous year to 2,571 milion yen
thanks to factors such as strong
growth in the number of households
that can view Fishing Vision.

Operating profit was up 37.0%
compared to the previous year to 182
milion yen because of factors such as
strong revenue.

M Business and Service

W Revenue

M Overview of Operations

@®Production business
@®Program sales business
@Film distribution business

B Composition Ratio of Revenue

17.0%

2,302 e

W Revenue Trend (Unit: millions of yen)

down 13.8%
YOY

)

Year ended March 2009

Year ended March 2010

Year ended March 2011

2,74

| |

2,36

2

3,26/

6

Revenue fell 13.8% compared to
the previous year to 2,362 milion yen
due to factors such as a decrease in
orders received by production busi-
ness.

Operating profit amounted to 4 mil-
lion yen (operating loss of 72 million
yen in the previous year) because the
film distribution business posted better
income and turned profitable and the
amortization of goodwill was complet-
ed even though the production busi-
ness recorded lower profit due to the
effects of a decline in income.

Overview of Operations by Segment

M Business and Service

@®CDN service
@®Digital cinema service

B Composition Ratio of Revenue

@,7%

Network Sales

M Revenue

M Overview of Operations

930 down 11.9%
million yen YOY

M Revenue Trend (Unit: millions of yen)

Revenue declined 11.9% compared
to the previous year to 930 milion yen
due to factors such as a decrease in
CDN distribution fee income stemming
from the impact of cost reduction and
other moves by client companies in
the CDN service, in spite of recording
sales of digital cinema service which
newly started.

Operating profit grew 25.6% com-
pared to the previous year to 32 mil-
lion yen thanks to factors such as cost
reduction measures, including the re-
duction of fixed costs, in spite of the
above-mentioned decrease in income
and prior expenditures for the digital
cinema service.

M Business and Service

@ISP service sales

@Handling of mobile phone service
@®Broadband line sales
@Others

B Composition Ratio of Revenue

Year ended March 2009 1,375
Year ended March 2010 1,056

Year ended March 2011 930

M Revenue

W Overview of Operations

5,650 (5
y million yen ( YOY )

M Revenue Trend (Unit: millions of yen)

Revenue expanded 168.1% com-
pared to the previous year to 5,650
million yen due to factors such as
strong sales of the ISP service which
commenced in the middle of the pre-
vious year.

Operating profit grew 631.9% com-
pared to the previous year to 222 mil-
lion yen on the strength of the increase
in income mentioned above.

Changes to Business Segment

Prompted by the application of the “Accounting
Standard for Disclosure about Segments of an Enterprise
and Related Information” from this fiscal year, the previous
three business segments of “Content Services,”
“Technology Services” and “Network Sales” were changed
to the five reportable segments of “Content,” “Broadcast,”
“Studio,” “Technology” and “Network Sales” in order to
more clearly disclose the Group’s business operations.

Previous Business Segments

—
Network Sales Network Sales

New Business Segments

eipawpeoig 90

*Since the segments of “Content,” “Broadcast” and “Studio” had been categorized as the single segment of “Content Services” until the start of FY2010, the figures for past years are compared with estimates for

the new segments.
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@®content

Offers content service using original distribution technology

Topics

technology

Broadmedia® CDN for theater

We commenced “T’s TV Rental Video” service in July 2010 and concluded content license agreements with major domestic and
foreign distributors.

Variety Room
Four rooms are available.

Kids Room

T’s TV Rental Video  http://t-s.tv/

Content can be viewed by means of Internet-connected digital TVs manufactured by Sharp,
Toshiba and Sony. The service is also compatible with Buffalo’s multifunctional terrestrial digital
TV tuner.

Linkage with smartphones

From this summer, smartphones can be used for user registration, program search, and posting
messages to the community site and other functions. Results of the operations will be directly
reflected on the television.

Japanese Movie Room

Fitness Room
(Started from June 2011)

Play, fast forward, rewind

©2009 SWEET LITTLE LIES Production Committes

By safely, stably and speedily distributing a large volume of data using general Internet lines, this digital cinema service promotes the
digitization of the film industry.

Examples of films delivered through digital cinema distribution by Broadmedia Studios

| Saw the Devil

The Red Baron

©2008 NAMA-ALM GMBH ©2010 PEPPERMINT & COMPANY GO., LTD. ALL RIGHTS RESERVED.

VPF Business (Digital Cinema Club)

VPF business is a business model in which equipment is installed in movie theaters and service fees are obtained from movie theaters and

distributors.
We will promote the digitization of the film industry by reducing costs, such as the capital investment necessary for digitization.

We have concluded mutual cooperation contracts with TOHO CO., LTD. and several major Hollywood studios.
Broadmedia Group

p—=_Digital Cinema Club =—— Equipment
Y. rental fee

—p
VPF business { 'l Digital ‘
v Cinema )
e Equipment

Y W,

Distributors i rental )
(Hollywood studios, etc.) e Broadmedia ———— Movie theaters
Broadmedia® VN A Film file E
CDN for theater )} r distribution
Broadmedia
. 7
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®broadcast

Entry of “Fishing Vision” into BS digital broadcast

“Fishing Vision”, the only fishing channel in Japan, was granted
a license by the Ministry of Internal Affairs and Communications
to broadcast on BS digital as well from March 2012. At present,
“Fishing Vision” is broadcast to 3.5 million households via CS
and CATV. In addition to this, the channel will be broadcast to
households who can view BS programs.

Also, since “Fishing Vision” is mostly produced in-house, there
are inquiries from all over Asia for the provision of programs.

@®studio

Films released this year

Released on September 25
SUPER TYPHOON

Released on April 24 Released on June 26 Released on August 7

CARRIERS THE ROAD FROZEN

©2009 FROSTBITE FEATURES, INC. All Rights

©MMVIIl by PARAMOUNT VANTAGE,
A Division of PARAMOUNT PICTURES Reserved.
CORPORATION All Rights Reserved

Released on January 22 Released on February 5 Released on February 26
LAW ABIDING CITIZEN Closer to Heaven | SAW THE DEVIL

ol s ol

©2008 Lionsgate and Paradise Pty Limited, ~©2010 Green Days Film Co. Ltd. Honto ©2009 LAC FILMS, LLC. ALL RIGHTS ©2009 CJ Entertainment, United Pictures & ©2010 PEPPERMINT&COMPANY CO., LTD.
Film Finance Corporation Australia Limited and  Production All Rights Reserved. RESERVED. ZIP CINEMA. All Rights Reserved. ALL RIGHTS RESERVED.

Pacific Film and Television Commission Pty

Limited.

Released on November 27 Released on December 18
DAYBREAKERS MONGA

Consolidated Financial Highlights

Revenue (Unit: millions of yen) Operating Profit/Loss (Unit: millions of yen)
16,000 13,851 13,927 1,500
11,714 1076
12,000 10,668 10,527 1,000 860
558
8,000 500 206
4,000 0 I
-393
0 Year ended  Year ended  Yearended  Yearended  Year ended -500 Year ended  Yearended Yearended  Year ended  Year ended

March 2007 March 2008 March 2009 March 2010 March 2011 March 2007 March 2008 March 2009 March 2010 March 2011

Recurring Profit/Loss Net Profit/Loss
1 /500 1 ,500
1,077
1,000 829 1,000

(Unit: millions of yen) (Unit: millions of yen)

1,174

450

500 240 500 l

0 || 0 N N
yfﬂ --799 ._90 4

-1,500 Yearended  Yearended Yearended Yearended  Year ended -1,000 Ye ded Y ded Y ded Y ded  Ye ded
March 2007 March 2008 March 2009 March 2010 March 2011 Morch 2007 Morch 2008 March 2009 March 2010 March 2011

Net Assets (Unit: millions of yen) Total Assets 11893 (Unit: millions of yen)
12,000 12,000
9,325 9,676
8,309 8,836
9,000 9,000
6,728 6,771
6,000 5,270 6,000
3,652 3,840
3,000 3,000
0 Year ended  Yearended  Yearended  Yearended  Year ended 0 Year ended  Yearended  Yearended  Yearended  Year ended

March 2007 March 2008 March 2009 March 2010 March 2011 March 2007 March 2008 March 2009 March 2010 March 2011
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POINT

Consolidated Balance Sheets

(Unit: thousands of yen)

Consolidated Income Statements

(Unit: thousands of yen)

O RETEREEINTEE End of previous fiscal year
As of March 31, 2011 As of March 31, 2010

OV EliaieEINEE I Previous fiscal year

April 1,2010 - April 1, 2009 -
March 31, 2011 March 31, 2010
[Assets] B Revenue 13,927,762 10,527,254
Current assets 0.272°917) 5765961 Cost of goods sold 9,262,981 6,145,009
Fixed assets 3,403,423 3,559,233
Tangible fixed assets 487,633 518,023 Gross profit on revenue 4,664,780 4,382,244
Intangible fixed assets 645,450 536,602 Selling, general and administrative expenses 3,804,621 3,823,631
Investments and other assets 2,270,339 2,504,606 *’°n‘m_| Operating profit 860,159 558,613 |
Total assets 9,676,340 9,325,194
[Liabilities] Non-operating income 136,057 147,393
Current liabilities 2,501,551 2,174,273 I Non-operating expenses 166,509 94,882
Fixed liabilities 402,999 422,170 g5 Recurring profit 829,706 611,124 I
Total liabilities 2,904,550 2,596,444
[Net Assets] Extraordinary gains 12,381 1,515,021
Shareholders' equity 6,643,081 6,327,160 Extraordinary losses 103,004 564,663
Capital 2,666,633 2,666,633 Income before income taxes 739,083 1,561,481
Capital surplus 2,270,490 2,270,490
Accumulated profit 1,840,974 1,390,043 Current income taxes 22l 1,923
Treasury stock A135,017 YAV} Deferred income taxes N7,240 253,852
Accumulated other comprehensive income N272,372 181 Net income before minority interests 529,314 _
Minority interests 401,079 401,407 o o
Total net assets 6,771,789 6,728,749 I N Minority interests in income 78,384 41,309
Total liabilities and net assets 9,676,340 9,325,194 Net income 450,930 1,174,396
POINT POINT
Current assets B Revenue

Current assets increased 8.8% compared to the end of the previous fiscal year
due to factors such as an increase in cash deposits in spite of a decrease in
trade notes and accounts receivable.

Fixed assets
Fixed assets decreased 4.4% compared to the end of the previous fiscal year
because of factors such as a 260 million yen decrease in investment securities,
despite a 108 million yen increase in intangible fixed assets due to the acquisition
of software and other factors.

Current liabilities
Current liabilities expanded 15.1% compared to the end of the previous fiscal
year owing to factors such as an increase in trade accounts payable and
accrued income taxes.

Total net assets

During the current fiscal year, 450 million yen in net income was recorded.
Meanwhile, 135 million yen in treasury stock acquisition and purchase of shares
less than one unit was carried out by a resolution of the Board of Directors. Also,
total net assets increased 0.6% compared to the end of the previous fiscal year
due to factors such as a 272 million yen decrease in unrealized holding gain on
other securities resulting from market valuation of investment securities. As a
result of this, the equity ratio stood at 65.8% at the end of the current fiscal year.

Revenue increased 3,400 million yen (32.3%) compared to the previous fiscal
year because of an increase in revenue of “Content,” “Broadcast” and “Network
Sales” in spite of a decrease in revenue of “Studio” and “Technology.”
E Operating profit

Operating profit grew 301 million yen (54.0%) compared to the previous fiscal
year because “Broadcast” and “Technology” posted higher income and “Studio”
turned profitable, in addition to a sharp increase in operating profit for “Network
Sales,” even though operating profit for “Content” fell.

Recurring profit
Recurring profit increased 218 million yen (35.8%) compared to the previous
fiscal year due to factors such as an increase in operating profit in spite of a
decrease in dividends income and an increase in equity method investment losses.

B Net income
Although operating profit and recurring profit increased, net income decreased
723 million yen (61.6%) compared to the previous fiscal year because the large
gain on sales of investment securities recorded in the previous fiscal year did not
arise in the current fiscal year.

POINT

POINT

POINT

Consolidated Financial Statements (Summary)

Consolidated Cash Flow Statements

(Unit: thousands of yen)

Ol hinieEINEEE Previous fiscal year
April 1,2010 - April 1, 2009 -
March 31, 2011 March 31, 2010

POINT

ﬂ Cash flow from operating activities

Cash flows from operatin Net cash provided by operating activities was 1,174 million yen due to factors
activities P 9 1,174,952 1,2601520 such as an increase in trade notes and accounts payable and advances
receipts, in addition to recording 739 million yen in income before income taxes.
; ; [l cash flow from investing activities
Cas'h_f!ows from Investing 665,572 1,383,113 Net cash used in investing activities was 665 million yen owing to factors such
activities as investment in affiliates and additional acquisition of shares of subsidiaries, in
addition to the acquisition of fixed assets such as software.
Cas_h_f!ows from financing A165530 A1.386,237 Cash flow from financing activities
activities ! ! ! Net cash used in financing activities was 165 million yen due to factors such as
154 million yen in repayment of short-term loans, 134 million yen in acquisition
Effect of exch ange rate ch anges on of treasury stock based on a resolution by the Board of Directors meeting, and
. 49 A398 92 million yen in repayment of lease obligations while receiving 190 million yen
cash and cash equivalents
in short-term loans.
Net increase (decrease) in
: 343,899 1,256,997
cash and cash equivalents
Cash and cash equivalents at
Lo - 2,602,103 1,345,105
beginning of the period e e
Cash and cash equivalents at
q 2,946,002 2,602,103

end of the period

Consolidated Statement of Changes in Shareholders’ Equity current fiscal year (April 1, 2010 - March 31, 2011)

(Unit: thousands of yen)

Shareholders’ equity Accumulated other comprehensive income
- Minority Total net
f Total Valuation difference  Total accumulated .
Capital il Accumullated L] shareholders’ onavaablefor-sale  other comprehensive  interests assets
surplus profit stock equity securities income

Balance as of March 31, 2010 2,666,633 | 2,270,490 | 1,390,043 A7| 6,327,160 181 181 401,407 | 6,728,749
Changes in the fiscal year

Net income — — 450,930 — 450,930 — — — 450,930

Acquisition of treasury stock — — — | A 135,009 | A 135,009 — — —| A 135,009

Changes (net) in items other — — — — —| A272,554 | A 272,554 £ 328 272,882

than shareholders’ equity
Total changes in the fiscal year — — 450,930 | A 135,009 315,921 | A 272,554 | A 272,554 A 328 43,039
Balance as of March 31, 2011 2,666,633 | 2,270,490 | 1,840,974 | A 135,017 | 6,643,081 | A 272,372 | A 272,372 401,079 | 6,771,789
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Non-consolidated Financial Statements (Summary)

Non-consolidated Balance Sheets Non-consolidated Income Statements

O RITEREEINTEE End of previous fiscal year
As of March 31, 2011 As of March 31, 2010

(Unit: thousands of yen) (Unit: thousands of yen)

Company Profile

OV EliaieEINEE I Previous fiscal year

April 1, 2009 - Company Name Broadmedia Corporation

April 1, 2010 -

March 31, 2011 March 31, 2010

Principal Subsidiaries

Company Data

(as of March 31, 2011)

Established September 5, 1996
[Assets] Revenue 7,578,281 4,539,201 Paid-in Capital 2,666,633 (thousands of yen)
Employees 78
Current assets 2,101,537 2,047,552
Cost of goods sold 5,689,021 2,600,100 URL o
Fixed assets 5,344,282 5,488,904 htip://www.broadmedia.co.jp/
Gross profit on revenue 1,889,259 1,939,101 Executive Directors and Auditors (as of June 21, 2011)
Total assets 7,445,819 7,536,457 } )
Selling, general and Pre&dent&‘ . Taro Hashimoto
[Liabilities] administrative expenses 1,484,661 1,646,979 Represerl]tat\ve.Dwector -
Executive Director Toshihito Kubo
Current liabilities 1,982,385 1,859,823 Operating profit 404,598 292,121 Execuitive Director - Daishin Nakamura
Executive Director Yasuhiko Uemura
. L o Executive Director Ryuichiro Hisamatsu
Fixed liabilities Az 86,703 Non-operating income 26,733 59,392 Executive Director Yasutaka Shimamura
Total liabilities 2,064,184 1,946,526 Auditor (full-time)  Takeshi Urasawa
Non-operating expenses 45,691 33,304 Auditor Kosei Tsuchihashi
Auditor Fumito Shiraishi
[Net Assets] , _ Auditor Kenji Kitatani
Recurring profit 385,640 318,209 . ) o Shirai ) outsi ) o
Shareholders' equity 5,654,384 5’ 589,931 ‘t;;K%h(;fL:;agsgvs%pZL:]:ggoAcplor?f;gaihd Kenji Kitatani are Outside Auditors as stipulated in Article 2,
Capltal 2,666,633 2,666,633 Extraordinary gains 333 1,479,348 Stock Information
Number of shares authorized 128,000,000 shares
Capital surplus 2,270,490 2,270,490 Extraordinary losses 32,492 464,483 Number of issued shares 66,723,516 shares
Number of sharehold 5,331
Accumulated profit 852,277 652,814 Income before income 353481 1333.074 umber of sharenolgers :
taxes ! e Distribution of Shareholders
Treasu ry stock A1 35,01 7 YAV I Other Japanese institutions
Current income taxes 161,956 98,897 ‘ f%?ff “:0“52”‘* Ifhafes (75.76%)
Valuation and translation adjustments N272,749 — 1n4,|¥ |4€;J étlhsoigan?jt sifres 21.21%)
. mJ ti i
Total net assets 5,381,635 5,589,931 Deferred income taxes A7,937 249,932 1?5523?&22%{52 ;TEZSI;S)
W Japanese financial institutions
. 540 thousand shares (0.81%)
Total liabilities and net assets 7,445,819 7,536,457 Net income 199,462 984,244 W Overseas institutions

) 217 thousand shares (0.33%)
Major Shareholders

Shareholder Name Shares held (thousands)  Shareholding ratio (%)

SBBM Corporation 16,200 24.57
SBI Entertainment Fund No. 2 12,654 19.19
SBI Holdings, Inc. 9,564 14.51

*The total number of issued shares includes treasury stock (790,232 shares).
*“Individuals and others” in Distribution of Shareholders includes treasury stock.
*The shareholding ratio for major shareholders excludes treasury stock.

) r Broadmedia Studios Corporation
) r http://www.bmstd.com/
bms Sales of TV broadcast rights of foreign films and TV series,

production of Japanese-language versions of foreign films
and TV series (subtitle, dubbing), rights acquisition, sales
and promotion of DVD videos, theatrical distribution and fim
promotion, etc.

Established August 2000
Location Chuo-ku, Tokyo

HOLLYWOOD CHANNEL INC.
http://www.hollywood-ch.com/

Distribution of flms and overseas dramas, and the latest
entertainment content mainly from Hollywood to PCs, mobile
phones and smartphones. In addition, advertisement and
promotion of films and foreign dramas and production of
official website on consignment.

Established April 2003
Location Chuo-ku, Tokyo

P CDN Solutions K.K.

“_";_ http://www.cdn-sol.co.jp/

T Primary sales agent of Akamai services in Japan as well
as providing optimum content distribution and high-speed
application services tailored to meet the customer needs and
environment.

Established April 2001
Location Minato-ku, Tokyo

Renaissance Academy Corporation
http://www.r-ac.jp/

Operation of “Renaissance High School,” a nationwide online
credit system general course high school. Promotion of new
type of Internet-based education through collaboration with
various specialist schools and corporations.

Established October 2005

Location  Chuo-ku, Tokyo

o

u“m Fishing Vision Co., Ltd.
http: fishing-v.j
5 p://www.fishing-v.jp/
Broadcast and distribution of Fishing Vision on CS digital
satellite broadcast and cable TV stations, and production and
sales of programs.
Established March 1998
Location Shinjuku-ku, Tokyo
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